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2 Introduction

The provision of information is a key part of promoting more sustainable travel choices, such as walking,
cycling, car sharing, or even avoiding travel when possible.

Travel information can be provided in a variety of f ormats and can be a simple and effective way of raising
peopleds awareness of different modes of transport avai
available and clear travel information can play akeyrolein i nf |l uenci ng peamqtrawvdds behavi

choices.

The format of t ravel information should be tailored to the audience, for example a web  -based tool is of little
use if the majority of people do not have easy access to the internet. Whereas paper based information can
be useful, but there is the danger that it can date very quickly and be difficult to distribute . Often large
amounts of information on travel in a town or region is already available and what is needed is a summary
pointing people in the right direction to find out abo  ut different modes of transport.

The information included can also be tailored to the area for example areas with high car use could include
information on car sharing and public transport, whereas areas with lower car use and congested public
transport might particularly promote walking and cycling. In all casesi ncorporating information on local
shops and services can be invaluable in enabling people to make the most of their area without needing to
travel further afield.

This guide shows howtravel in formation can be provided , based on lessons learned from the Optimum?2
project *, which produced travel information as part of the Bankside And Camberwell Travel Planning Groups
set up as part of the Optimum2 Project.

* Optimum? is a project funded by the European Regional Development Fund Interreg I1IB programme for North West Europe, which aims
to provide an effective approach for using travel planning to tackle the accessibility and mobility problems caused by conges  tion in
urban areas. As a partner in the Optimum 2 project, Southwark Council is leading a pilot project to research and develop means of
working with businesses to solve these problems, focusing on establishing local travel plan groups and developing travel planning tools
such as bike pools and travel awareness events. The Southwark pilot project team also includes SEA/RENUE, Loughborough University
and University of Westminster. More information on the project can be found on the project web site, www.optimu m2.org.
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3 What is travel information

Travel inf ormation can encompass a wide range of information including, but not limited to:

1 Paper or interactive maps showing information such as:

0 Walking routes o Car parking

0 Cycling routes 0 Bus stops and routes

0 Cycle parking 0 Tube and train stations

0 Motorbike parking 0 Local shops and services

1 Useful websites for local travel information
1 Useful phone numbers for travel information

9 Journey planning tools

3.1 Targeting travel information

Identifying the target audience is vital, in particular in choosing the format in which the audience is most
likely to use the information. Paper based maps are particularly useful for people without easy internet
access, but also for showing walking and cycling routes that people can use whilst out and about. Internet -
based information is more useful for office workers or people with frequent access to the  internet; however
such tools can also be displayed in information kiosks to make them accessible to the general public.

When identifying target audiences it is important to identify what ~ the aim of providing the information is.
Some possible aims of travel information may be:

9 Promote local shops and services

o0 Make people aware of the area and facilities

0 Show how easy it is to get there by all modes of transport
1 Encourage walking and cycling

o0 Show how easy and quick it is

0 Show interesting routes and sights

o0 Show quiet walking and cycling routes

0 Show cycle parking

o Provide information on cycle training, promote bike security and information for beginners
1 Encourage public transport use

o Provide links to timetables/journey planners

o0 Show where stops and stations are

o Demonstrate how easy and quick public transport can be.

Whilst information provision only has a small role to play in helping people switch to more sustainable modes
of transport the | ack of information is frequently cited as a barrier to the use of alternative modes of
transport.
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Table 1 Types of travel information

Type of information

Target audience

Paper based maps

Easily accessible

Can take with you when
you travel

Can deliver to
households/display in key
locations

Expensive to produce

May date quickly

Can hold less information than
an online map

Easily lost

People without easy

access to the
internet

People who might
walk around the
local area

Internet based maps

Easily updated

Can hold a lot of
information

Can be linked to other
company websites or
used in information
kiosks

Can encourage people to
submit their own sites of
interest to the website

Expensive to produce

Website needs to be very good
and easy to use to be used.

Information overload on the
internet means site may not be
visited much

Technical know-how needed to
keep it up to date

Some people do not have
internet access, the right
software installed or are not
confident using inte ractive sites

Office based
employees

People using
information kiosks

Travel information
website dproviding
links to other travel
websites.

Easy to set up and update

Can be linked to an
internet based map

Cheap to produce

Rely on quality of informat ion
from other organisations

Not everyone has internet
access

May be difficult to promote
unless part of a well used
website

Office based
employees

Anyone with internet
access

3.2 Who this guide is for

This guide is intended to assist any organisation producing travel information , whether solely for its own
employees, in conjunction with other organisations or targeting other organisations in the wider community.
This may include businesses, community groups and local authorities.
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4 When to produce trave | information

It may be appropriate to co -ordinate travel information with events or campaigns run by the local council,
Transport for London or other organisations. If an organisation is implementing changes such as reducing car
parking or increasing parking charges then producing information on alternatives as part of the campaign
may help people to know how to make changesand o pt i mi s e

emphdyee

6buy

Specific information may be of most use when implementing particular transport measures within an
organisation as shown in Table 2 below.

Table 2 Information to provide for transport measures

Measure

Promoting home working,
tele -working/
conferencing

‘ Event types

Information stand showing new technology
for tele -working, or promoting the option
of home working

‘ Information required

Show the time, cost and
environmental savings of working
at home/tele -conferencing

Reducing single car
occupancy trips to work,
promoting car clubs or
car share network

Information stand on changes with laptop
to sign up car clubs/sharing

Car share networking event to meet
people from the same postcode area

Car club car on display

Information on car sharing
schemes including addressing
common concerns such as
security issues.

Information on car club s
including cost comparison to
owning a car.

Promoting public
transport

Information stand showing public
transport options

On the spot journey planning

Public transport timetables

Phone numbers and websites for
public transport
operators/journey planners

Promoting cycling for part
or all of their journey as
an alternative

Health checks promoting the benefits of
cycling

Cycle rides

Dr Bikes

Cycle maintenance lessons

Group introductions to cycle training

Clever Commuter Challenge,

Cycle maps

Local area maps showing cycle
parking

Information on secure bicycle
parking

Information and links to local
cycle groups and cycle training
opportunities

Promoting walking for
part or all of their
journey as an alternative

Health checks promoting the benefits of
cycling

Local history or health walks
Group street reviews

Walking challenges d money to charity per
mile walked, competitions to see who can
walk the most (getting off a stop early)

Local area maps showing shops
and services, pleasant walking
routes and sites of interest.

Information and links to sites
promoting walking and the local
area.




SEA/RENUES Optimum2 Travel Information Provision Report

5 How does travel information provision relate to a Travel Plan

Travel information can easily be provided as part of the travel planning process and can complement the
other aspects of the plan. However, the provision of travel information alone may still achieve good results if
an organisation does not have the resources or the requirement to undertake a full travel plan. Indeed
almost all organisation s will provide so me travel information at least for visitors to their premises and using
these to promote alternative modes can increase use of these modes 2.

If an organisation is undertaking a travel plan, or is participating in a local travel planning group, then
producing travel information fits into that process. Typically a travel plan involves the following stages:

Figure 1 Travel planning process

Producing travel information can be one of the measures, or tools, implemented as part of a travel plan
(point 8 above) . There are several things that can be done as part of the travel planning process to facilitate
the running of events:

1 The travel plan survey could be used to identify how employees currently travel and  how good their
knowledge of alternative modes is. The question can be asked as to whether more information on
certain modes would encourage them to use other modes. Information provision can then be tailored to
areas of perceived weakness. It is important to realise that oft en even if information is available it is not
in an easily understood format or in an obvious place it will be of little use in helping promote the use of
alternative modes.

2Sustrans have a useful information report entitled: ©&Howducadinproduce
2006. This can be downloaded from: http://www.sustrans.org.uk/webfiles/AT/Publications/June%202006%20
How%280%20produce%20active%20travel%20directions%20.pdf



